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Note: Much of the descriptive language contained helrl\el [iz?r;wn from self-descriptions on organization web sites.
About-Face San Francisco, CA
African Women and Child Feature Service Nairobi, Kenya
African Women'’s Media Center  Dakar, Senegal
AMARC-Europe Women's Network  Montreal, Canada
American Women in Radio & Television, AWRT Foundati on MecLean, VA
Applied Research Center  Oakland, CA
Association for Progressive Communication Women's N etwork Support Program  London, UK
Association for Women in Sports Media Bayville, NJ
Association for Women Journalists Chicago, IL
Association for Women Journalists Dallas-Fort Worth , TX
Bitch Magazine Oakland, CA
Center for Progressive Leadership  Washington, DC
Chicago Women in Publishing  Chicago, IL
DYKE TV New York City
FAIR (Fairness and Accuracy in Reporting) New York City
Feminist International Radio Endeavor [FIRE] Costa Rica
Feminist Majority Foundation,  Arlington, VA/Beverly Hills, CA
Feminist.com  Woodstock, NY
FemNet: the African Women’s Development and Communi  cations Network Nairobi, Kenya
GEM NEWS, a product of Gender links-GEM  Johannesburg, South Africa
Girls, Women and Media Project New York City
GLAAD (Gay and Lesbian Alliance Against Discriminat  ion) New York City
Institute for Women'’s Policy Research Washington, DC
International Association of Women in Radio and Tel  evision
International Women'’s Media Foundation (IWMF) Washington, DC
ISIS International Quezon City, Philippines
Journalism and Women Symposium (JAWS)  Summit, NJ
Lesbian Herstory Archives New York City
Lilith New York City
Media Consortium (working title) San Francisco CA
Media Report to Women  Colton’s Point, MD
Movies by Women Los Angeles, CA
Ms. Magazine and the Ms. Community  Arlington, VA/Beverly Hills, CA
Mujeres Hoy (Women Today) N/A Latin America
National Association of Women Writers San Antonio, TX



National Council for Research on Women  New York City

National Federation of Press Women  Alexandria, VA

National Gay and Lesbian Journalists Association Washington, DC
New York Women in Film & Television ~ New York City
Newswomen's Club of New York  New York City

off our backs  Washington, DC

SheSource New York and Washington

Teen Voices Boston, MA

Third World Majority  Oakland, CA

To the Contrary (on PBS) / Persephone Productions  Washington, DC
WINGS - Women's International Newsgathering Service  Vancouver, Canada
Women and Media [WAM!]/Center for New Words  Cambridge, MA
Women in Cable and Telecommunications  Chantilly, VA

Women in Communications Inc.  Severna Park, MD

Women in Film & Video/ New England  Watertown, MA

Women in Film and Television International New York City
Women in Film and Video Washington, DC

Women in Film Beverly Hills, CA

Women in Media and News [WIMN] Brooklyn, NY

Women in Periodical Publishing  San Francisco, CA

Women Make Movies New York City

Women’s E-Media Network (CCMC) Washington, DC

Women’'s eNews New York City

Women'’s Institute for Freedom of the Press Washington, DC
Women’'s Media Center New York City

Women’'s Media Pool c/o FIRE

Women'’s Radio (on the web) Oakland, CA

Women's WORLD New York City

Women's Educational Media  San Francisco, CA

Women's Image Network Santa Monica, CA

Women's International Network News - WIN NEWS  Lexington, MA
Women's National Book Association  New York City

Women's Radio Fund Memphis, TN

68 Groups as November 14, 2005

See closing pages for index by category.



CATEGORIES
Size and budget: (Where available)

Global: Includes or focuses exclusively on international (outside the U.S.) matters. For example:
International Women’s Media Foundation
Women’s Media Pool

Training: Works to improve skills necessary to successful participation in all areas of media. For
example:

Center for Progressive Media

Women’s Media Center

African Women'’s Media Center (home to Carole Simpson Leadership Institute)

Content: Progressive/feminist messaging, wordsmithi ng, style guide, framing : The
home for all serious style analysis and message/framing development, generators of concepts and
ideas. For example:

Journalism scholars

Political wordsmiths

Political theorists

Media Placement: Entities whose mandate includes the skillful promotion and placement of
spokeswomen of stature throughout the media. For example:

SheSource

Women’s eMedia Network

Pipeline/Distribution:  Content outlets to carry information and message to the public -- for
example:

Women’s eNews

Women’s Radio Network

Media Reform: Organizations whose mandate calls for promotion of media reform. For example:
About-Face
Women in Media and News

Professional Organization:  Organizations for and of women media professionals. For example:
American Women in Radio and Television
National Gay and Lesbian Journalists Association
Women in Film



About-Face

Founded in 1995

P.O.Box 77665

San Francisco, CA 94107
Phone: 415-436-0212

E-mail: info@about-face.org
Web site: www.about-face.org

Executive Director: Jennifer Berger
Founder: Kathy Bruin
Staff: 19

A San Francisco-based nonprofit group, About-Face combats negative and distorted images of women in
the media. They describe their mission as “to promote positive self-esteem in girls and women of all
ages, sizes, races and backgrounds through a spirited approach to media education, outreach and
activism.”

Goals
To encourage a healthy skepticism about media images and the messages of popular culture

To empower young people to feel confident about their individuality, their abilities and their bodies
To encourage individuals to identify and give voice to their opinions
To educate parents to empower their daughters and enlighten their sons

To identify companies that show women in unrealistic, distorted or vulnerable poses and hold them
responsible for their negative imagery

To endorse companies that promote diverse and healthy images

To educate on subjects of sexism, lookism and the obsession with weight in our culture
To create alternative images through posters and art installations

To educate through lectures and special programs in schools

To use playful and original ideas to generate cultural change

To promote appreciation of diversity and gender equality in schools

To provide a forum for discourse and serve as a resource to researchers, educators and policy
makers as well as popular media and cultural trendsetters

Categories: Media Reform



African Women and Child Feature Service

Founded in 1994

P. O. Box 48197

Nairobi, Kenya

Phone: 254 20 2724756, 2720554
Fax: 254 20 2718469

E-mail: Response@awcfs.org
Web site: www.awcfs.org

Staff: N/A

African Woman and Child information Service is a media organization whose mission is to promote equal
gender development through the media and research.

AWC's strategic direction is to enhance policy through development focusing on our constituency, which
is the media, government and bodies involved in gender issues. The Strategic Direction places emphasis
on an integrated approach using lobbying and advocacy, content creation, capacity building, research
and networking.

Strategic Positioning
AWC is a pioneer media NGO in East Africa in the field of engendering the Media.

In the area of training, when women were discouraged from reporting assignments in what was then
referred to as “hard news” covering parliament, courts, economics, or policy analysis, AWC took the
lead to train a few women in these areas and now they have become pioneers in these areas and
authorities in Kenya. These publications have also been produced in Uganda to assist women
journalists.

The strong partnerships with UMWA, TAMWA, Gender Links in SA and Inter Press Service in
Zimbabwe has help to ensure that we work with and through the relevant institutions, rather than on
their behalf in the region.

Since 1992, AWC together with partners has produced newspapers on behalf of the UN that give
voice to African women and try to mainstream gender within the UN conferences. One such
newspaper was produced this year during the Know How Conference that took place in Kampala
Uganda and the World Summit for Sustainable Development.

Categories: Global, Pipeline/Distribution, Training



African Women’s Media Center

Founded in 1997

1625 K Street NW, Suite 1275
Washington, DC 20006
Phone: 202-496-1992

Fax: 202-496-1977

E-mail: info@awmc.com

Web site: www.awmc.com

Leadership: 12-member advisory committee led by Emily Nwankwo, Committee Chair
Staff: N/A

The African Women's Media Center is a project of the International Women's Media Foundation. Located
in Dakar, Senegal, and directed by an advisory committee of African women in the media, the center is
the only continent-wide organization working with and on behalf of African women in the media. Since
the center's founding, more than 900 women journalists have taken part in 21 programs and workshops
conducted by the AWMC.

The AWMC has created a wide range of programs for women journalists throughout Africa with the goal
of bringing the voices of African women more prominently into the media -- as reporters, producers,
managers, executives, CEOs and media experts. The AWMC offers a wide range of programs for
women journalists throughout Africa and provides women journalists with the opportunity to network
throughout the continent.

The AWMC offers training workshops on topics such as leadership development, media management,
computer training in new media technologies, journalism ethics, specialized journalism skills, balancing
work and family, coalition building and more. In addition to training, the center is a clearinghouse for
information on fellowships, scholarships and exchange opportunities.

Categories: Global, Professional Organization, Training



AMARC-Europe Women's Network

Founded in 1983

705 Bourget Street, Suite 100

Montreal, Quebec, Canada, H4C 2M6
Phone: 514-982-0351

Fax: 514-849-7129
E-mail:amarc@amarc.org

Web site: www.amarc.org/site.php?lang=EN

General Secretary: Marcelo Solervicens
Staff: 5

An international network of women working in community radio born in AMARC'’s Fourth World
Conference, held in Dublin in 1990, where a group of women found a space to discuss their issues, and
proposed establishing a permanent link of solidarity between women working in participatory radio
around the world.

AMARC has nearly 3000 members and associates representing community radio organizations in 110
countries.

AMARC's Declaration of Principles states, among other things, that members of AMARC:

Contribute to the expression of different social, political and cultural movements, and to the
promotion of all initiatives supporting peace, friendship among peoples.

Recognize the fundamental and specific role of women in establishing new communication practices.
Express through their programming:

o the sovereignty and independence of all peoples; solidarity and non-intervention in the
internal affairs of other countries;

o international cooperation based on the creation of permanent and widespread ties based on
equality, reciprocity, and mutual respect;

o non-discrimination on the basis of race, sex, sexual preference or religion;

o respect for the cultural identity of peoples.

Categories: Global, Professional Organization, Training



American Women in Radio and TV, AWRT Foundation

Founded in 1951

8405 Greensboro Drive, Suite 800
McLean, VA 22102

Phone: 703-506-3290

Fax: 703-506-3266
E-mail:info@awrt.org

Web site: www.awrt.org

Executive Director: Maria E. Brennan
Staff: 9

Works to advance women in electronic media fields and to improve the quality of broadcast programming
and the image of women as depicted in radio, television and cable. Includes more than 30 local chapters.

The mission of AWRT is “to advance the impact of women in the electronic media and allied fields by
educating, advocating and acting as a resource to our members and the industry.”

Goals:
Work to improve the quality of the electronic media.
Promote the entry, development and advancement of women in the electronic media and allied fields.
Serve as a medium of communication and idea exchange.

Become involved in community concerns.

Initiatives reach into the areas of government and regulatory advocacy, publications, job information
services, professional development programs and educational networking opportunities.

Categories: Professional Organization



Applied Research Center

Founded in 1981

3781 Broadway
Oakland, CA 94611
Phone: 510-653-3415
Fax: 510-653-3427
E-mail: arc@arc.org
Web site: www.arc.org

Expenses listed for 2003: $1,912,838

Executive Director: Gary Delgado
Staff: 21

A leading resource for research dealing with race, culture and media, the Center has published
numerous studies on social policy, garnering widespread media attention and promoting community
organizing.

In order to bridge efforts between analysts and activists, the Applied Research Center works with a wide
variety of social change organizations ranging from grassroots organizations and researchers to
academics, public officials, and policy advocates.

Programs:

Strategic Research: provides the analytical foundation for racial justice campaigns across the nation.
The Strategic Research program has produced numerous groundbreaking reports in recent years,
including: Falling Through the Cracks: How California’s Welfare Policy Keeps Families Poor,
Reporting on Race, Education and No Child Left Behind: A Guide for Journalists, and Closing the
Gap: Solutions to Race-Based Health Disparities.

Public Policy: works to ensure racial justice at every level of government by advancing an innovative
framework in both policy analysis and advocacy. The Public Policy program addresses racial
inequities perpetuated by a range of institutions by refocusing public debate and policy making on
equitable outcomes. The Public Policy program develops creative, equitable policies that challenge
"colorblind" policy-making and recommend proactive, race conscious alternatives.

Racial Justice Leadership Initiative: strengthens the cadre of leaders and organizations ready to
confront, not ignore, the color line. This program, coordinated from the Applied Research Center’s
Chicago office, combines leadership development and political analysis with strategic planning and
organized action focused on addressing structural racism. The initiative addresses the ongoing
challenges organizations face when confronted with the complexities and controversies associated
with race so they can act effectively to end racial injustice.

Journalism: defies the conventional wisdom of mainstream media with the quarterly magazine
ColorLines. Currently in its 8th year of publication, ColorLines is the leading national, multi-racial
magazine devoted to the creativity and complexity of communities of color. ColorLines features the
best writing on the issues that affect communities of color: the finest art and photography on the
subjects that matter; the sharpest criticism on the cultural movements of our times; and the boldest
coverage on the organizing that empowers us.

Categories: Media Reform
10



Association for Progressive Communication Women’s N etwork Support Program

Founded in 1993

No address
E-mail apcwomen@apcwomen.org
Web site: www.apcwomen.org

Networking and Advocacy Coordinator: Karen Banks
Coordinator of the WNSP: Chat Garcia Ramilo
Staff: N/A

The APC Women's Networking Support Programme (APC WNSP) believes that Information and
Communication Technologies (ICTs) are powerful tools - tools that can help build social networks and
contribute towards progressive, social change. It supports a global network of women who support
women networking for social change and women's empowerment, through the use of Information and
Communication Technologies (ICTs).

The network numbers over 100 women from more than 35 countries. They are individual women and
women's groups and organizations working in the field of gender and ICT and actively supporting
women's networking. Our members have formed themselves into regional networks in Africa, Asia-
Pacific, and Africa and are building an emerging network in Europe.

Goals
To promote the consideration and incorporation of gender in ICT policy-making bodies and forums
To initiate and implement research activities in the field of gender and ICT

To advance the body of knowledge, understanding, and skills in the field of gender and ICT by
implementing training activities

To facilitate access to information resources in the field of gender and ICT

Categories: Global, Media Reform, Professional Organization, Training

11



Association for Women in Sports Media

Founded in 1988

No address
E-mail: info@awsmonline.org
Web site: www.awsmonline.org

President: Joanne Gerstner, the Detroit News
Staff: N/A

The Association for Women in Sports Media (AWSM) is a 17-year-old worldwide organization of more
than 600 women and men employed in sports writing, editing, broadcast and production, public relations
and sports information.

Although the presence of women in sports journalism isn't as unique as it was in the 1970s, women still
must deal with many of the same roadblocks that Melissa Ludtke did as a reporter for Sports lllustrated in
1977 when Major League Baseball excluded women from interviewing players in the locker rooms.
AWSM seeks hurdles to these roadblocks with a unified voice that ultimately will help women become
more effective in their careers.

The Association for Women in Sports Media has the following objectives: to serve as a positive advocate
for women in sports media, through support services, networking and national visibility; to mentor and
assist young women entering into sports media, through scholarships, internships and contact with
experienced members; to serve as a watchdog, promoting fair portrayal of female professionals in sports
media, encouraging diversity, positive workplace environments and equal access to opportunities.

Categories: Media Reform, Professional Organization
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Association for Women Journalists Dallas-Fort Worth

Founded in 1988 (first of 7 chapters)

Association for Women Journalists

PO Box 2199

Fort Worth, Texas 76113

Phone: 817-685-3876

E-mail: jessamybrown@star-telegram.com
Web site: www.awjdfw.org

Co-President: Jessamy Brown (Fort Worth Star-Telegram)
Co-President: Angela K. Brown (Associated Press)

Staff: n/a

Association for Women Journalists

AWJ promotes the fair treatment of women in the media and the promotion of women in the newsroom
through a scholarship program, career grants, networking, advocacy, career seminars and the annual
Vivian Castleberry Awards Competition.

The Association for Women Journalists was created in June 1988 to assure that women not only were
adequately represented in media newsrooms but to assure that women would be fairly and accurately
portrayed through the news media. We believe the two issues are intrinsically linked and of vital public
importance.

The association was formed following an incident in which a local media company portrayed women in a
demeaning way in a billboard advertising campaign. Women journalists employed by the company
petitioned management to stop the campaign but were largely ignored. The lack of response pointed to
the need for a media organization that would fight not only to improve the public image of women but
work to further the employment and career development of women journalists so that such offensive
incidents would be less likely to occur.

To pursue its goals, AWJ has conducted numerous seminars, established a scholarship fund and awards
program and has published a newsletter, all of which reach far beyond its membership.

Categories: Professional Organization
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Association for Women Journalists Chicago

Founded in 1993

C/o Bonnie McGrath

1206 S. State St.

Chicago, IL 60605

Web site:www.awjchicago.org

President: Mary Galligan
Staff: 12

Dedicated to supporting women in print and broadcast journalism and promoting the respectful treatment
of women by the news media. Seven U.S. chapters and growing.

Our first Association for Women Journalists chapter, in Dallas-Ft. Worth (www.awjdfw.org), was founded
in 1988 by a group of women objecting to a demeaning promotional campaign for a local newspaper.
Female employees of the paper petitioned to halt the ads but were largely ignored. The lack of response
to their requests pointed to the need for an organization to help improve media representation of women
and to improve the position of women employed by the industry so that similar incidents would not occur
in the future.

The first meeting to discuss the employees' outrage was the start of something much bigger. Most of the
Texas women belonged to the Journalism and Women's Symposium, another national professional
organization that meets once a year. They fashioned their group after the JAWS model and scaled the
group's events for the local environment.

Chicago's AWJ chapter was started in 1993 and fashioned after the Dallas-Ft. Worth group. Over the
years, the Chicago chapter has grown along with other national AWJ affiliates. There are now seven
chapters across the country, and the Chicago chapter has more than 200 paid members.

AWJ Chicago is comprised of working journalists, academics and students from national, local and
regional publications and all the major journalism schools in the area. It includes women and men
involved in every aspect of the business and across all mediums -- newspapers, magazines, television
and radio.

We are an apolitical, not-for-profit organization. Through the work of our membership and the AWJ
executive committee, we strive to offer networking opportunities and events that support women in the
field of journalism and promote the respectful treatment of women by the news media.

Categories: Professional Organization
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Bitch Magazine

Founded in 1996

1611 Telegraph Avenue, Suite 515
Oakland, CA 94612

510-625-9390

Oakland, CA

Tel: 510-625-9390

E-mail: Bitch@bitchmagazine.com
Web site: www.bitchmagazine.com

Publisher: Lisa Jervis

Editorial and creative director: Andi Zeisler
Senior editor: Rachel Fudge

Art director and designer: Nicholas Brawley
Associate Publisher: Debbie Rasmussen
Staff: 10

“Bitch is about formulating replies to the sexism that we see every day. It's about critically examining all
the images of femininity and feminism that are thrown at us. It's about forging connections between the
sociocultural messages we get and the commercial agendas of who's behind them. It's about asking
ourselves and each other questions: Where are the girl-friendly places in the mass media? Where are
the things we can see and read and hear that don't insult our intelligence? How can we get more of
them? We can make them.”

Goals:
We want to see images of women as smart and capable as we know we are.
We want to find those women out there who are articulating -- with things like writing, film, art, music,
and feminist t-shirt businesses -- the experiences that Hollywood and Madison Avenue refuse to
admit exist.
Bitch seeks to be a fresh, revitalizing voice for feminism, one that welcomes complex arguments and
refuses to ignore the contradictory and sometimes uncomfortable details that constitute the realities
of women's lives.
Formulate replies to the sexism that we see every day.
Critically examine all the images of femininity and feminism that are thrown at us.
Forge connections between the sociocultural messages we get and the commercial agendas of
who's behind them
Help to create girl-friendly places in the mass media where women can see, read, and hear them.

BITCH is published quarterly.

Categories: Content: Progressive/Feminist Messaging, Media Reform, Pipeline/Distribution
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Center for Progressive Leadership

Founded in 2004

1326 14th Street, NW, Suite 201
Washington, DC 20005

Phone: 202-449-1065

E-mail: info@progressiveleaders.org
Web site: www.progressiveleaders.org

President: Peter Murray

Director of Programs: Jon Wheeler
Director of Outreach: Brandon Silverman
Staff: 10

Following the election of 2004, a group who felt that American Progressives need new direction to
remind Americans of the value of Progressive ideas founded this Foundation for Progressive Leaders.
The group describes itself as “ the first national political training institute dedicated to building the next
generation of progressive political leaders. Through intensive training programs for youth, activists, and
future candidates, CPL provides individuals with the skills and resources needed to become effective
political leaders.

Goals:
Build New Leadership from the Grassroots Up - By developing a political pipeline for progressives,
CPL expands the base of progressive political leadership in key states across the country. By making
long-term investments in targeted recruitment, training and support of progressive political leaders,
CPL is building the foundation for change with thousands of new candidates and activists taking
leadership roles.

Engaging Diverse New Leaders - Identifying, recruiting, and training promising leaders who are
currently outside of the political system is a major priority for CPL. CPL works with partner
organizations and volunteers in our target states to engage a new generation of progressive political
leaders, including women, people of color, low-income individuals, and youth.

Building Leadership Networks - CPL's leadership development programs have a strong emphasis on
creating links among progressive political leaders, donors, and activists in our target regions.

Through events, mentorship programs, online communities, and fellowship programs, CPL engages
emerging leaders with established leaders and creates a community of progressive political leaders.

Categories: Training, Media Training
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Chicago Women in Publishing

Formed in 1972

P.O. Box 268107
Chicago, IL 60626
Phone: 312-641-6311
Fax: 773-508-5871
E-mail: info@cwip.org
Web site:www.cwip.org

President: Lisa Scacco
Staff: 19

Chicago Women in Publishing (CWIP) is a nonprofit volunteer organization formed in 1972 for
professionals in the publishing industry and allied fields. Our purpose is to explore and improve the
status of publishing professionals, to assist members in greater professional achievement, and to provide
a forum for the exchange of ideas.

CWIP offers programs, services, and networking opportunity to advance publishing careers. Membership
is open to women and men who support CWIP’s goals. Our aim is to be Chicago's most respected
source of publishing education, information, outreach, leadership, and career opportunities.

Promotes the advancement of women through a mentor program, job service, monthly meetings,
Freelance Directory, and CWIP Clips newsletter.

Categories: Professional Organization

17



Dyke TV

Founded in 1993

DTV Productions, Ltd.

P.O. Box 170-163

Brooklyn, NY 11217

Phone: 718-230-4770
E-mail:staff@dyketv.org

Web site: www.dyketv.org/new_site/test.php

Founders: Linda Chapman, Ana Simo and Mary Patierno
Executive Producer: Jules Rosskam
Staff: between 1 and 5

Expenses for 2003 listed as $55,463

Dyke TV’s mission today is to place media tools at the service of lesbian visibility and empowerment.
The Show now airs on over 78 public access cable channels throughout the country, and for the past
ten years has documented the lives of lesbians from Memphis to Modesto. As an organization, Dyke
TV has developed into a state-of-the-art community media resource center through which lesbians
have access to: digital video equipment; instruction in all aspects of video production and editing; and

countless opportunities to create documentary and creative pieces for the Show or public screenings
in New York City.

Category: Content: Progressive/Feminist Messaging, Pipeline/Distribution, Training

18



Fairness and Accuracy in Reporting [FAIR]

Founded in 1986

W. 27th Street

New York, NY 10001
Phone: 212-633-6700
Fax: 212-727-7668
Web site: www.fair.org

Program Director: Janine Jackson

Senior Analyst: Steve Rendall

Media Activism & Administration: Peter Hart
Communications Director: Julie Hollar

Staff: 10

Expenses for 2004 listed as $816,853

“FAIR is a progressive national media watch group that documents and comments upon censorship,
media bias and diversity issues in research, reports, a journal, a radio program and in press outreach.
For some years, the organization maintained a “women’s desk.” Currently, however, they monitor the
coverage and employment of women as an integral part of their basic effort. The decision to close the
women’s desk was made with the idea that women should be included in examination of all coverage,
and that is what they now try to do. Beyond these issues, the organization describes its work as a way to
“invigorate the First Amendment by advocating for greater diversity in the press and by scrutinizing
media practices that marginalize public interest, minority and dissenting viewpoints.”

Janine Jackson, FAIR’s program director, is a frequent and popular spokesperson at media reform and
women’s conferences and makes a compelling case for the under-representation of women as experts,
reviewers and commentator/op-ed writers in the mainstream media. She has appeared on ABC's
Nightline, NBC's Geraldo, and CNBC's Inside Business, among other outlets.

Assets
Publishes Extral, the award-winning magazine of media criticism
Produces the weekly radio program CounterSpin, the show that brings you the news behind the
headlines
Maintains a thriving listserv through which they distribute regular Action Alerts to an international
network of activists - as of September 2004, the FAIR list has over 55,000 recipients, with more
signing on every day.
Complete archives
Fairly successful press outreach

Categories: Content: Progressive/feminist messaging, Media Placement, Media Reform
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Feminist International Radio Endeavor [FIRE]

Founded 1991

Apartado postal 239-6100

Costa Rica

Fax: 506-249-1319

E-mail: oficina@radiofeminista.net
Web site: www.fire.or.cr/indexeng.htm

Co-Directors: Katerina Anfossi Gomez and Maria Suarez Toro
Staff: 6

Global women'’s radio project, largely in Spanish. Serves as coordinator for the Women’s Media Pool.
Goals:

To promote the presence of women in the media

To promote the transmission of non-stereotypical images of women in the media while recognizing
and respecting amongst women

To promote non-sexist communication and inclusive language in the media

To contribute to local, national, regional and global networks of feminist communication and to
participate in their activities and organizations

To promote women’s human rights

To promote the democratization of communication and foster the access and abilities of women in
new technologies

To promote the flow of information from the global south

Categories: Global, Pipeline/Distribution, Training, Professional Organization
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Feminist.com

Founded 1995

No address
E-mail: mail@feminist.com
Web site: www.feminist.com

Founder & President: Marianne Schnall
Staff: N/A

Feminist.com is a ten-year-old activist community and portal of resources and information that supports
women's equality, justice, wellness and safety. The Feminist.com web site was founded to initiate and
facilitate grassroots mobilization, networking and communication around important political, health and
educational issues related to women. Our web site is dedicated to promoting and sustaining women's
well-being through the principles embodied in our motto: "Awareness, Education, Activism and
Empowerment".

Feminist.com supports women-friendly organizations, expands civic participation, promotes women's
business development, and encourages women's self-sufficiency. We act as a catalyst and conduit for
feminist ideologies and much more. The Feminist.com web site is a responsive community that offers
resources for all women and provides a safe space for diverse dialogues.

Harnessing the power of the Internet, Feminist.com serves girls and women, and the people and
organizations working to empower and sustain them. Feminist.com provides free and easy access to
guality information related to issues impacting girls and women, and helps connect them to the many
useful and varied organizations serving their needs across the country and throughout the world. As a
library, a promoter of activism, a networking engine, and an Internet home for women worldwide,
Feminist.com advances women-friendly organizations, increases civic involvement, promotes self-
sufficiency, spiritual health and general wellness, and works for equality, justice, and safety for all girls
and women.

Categories: Pipeline/Distribution
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Feminist.org

Founded in 1987

In Washington: In California

1600 Wilson Blvd. #801 433 S. Beverly Drive
Arlington, VA 22209 Beverly Hills, CA 90212
Phone: 703-522-4201 Phone: 310-556-2515
Fax: 703-522-2219 Fax: 310-556-2514

Web site: www.feminist.org

President: Eleanor Smeal
Executive Vice-President: Katherine Spillar
Chair and Co-Founder: Peg Yorkin

Expenses for 2003 reported as $856,127

The Feminist Majority Foundation (FMF), is dedicated to women's equality, reproductive health, and non-
violence. In all spheres, FMF utilizes research and action to empower women economically, socially, and
politically. “Our organization believes that feminists - both women and men, girls and boys - are the
majority, but this majority must be empowered “

Led by FMF President Eleanor Smeal, FMF research and action programs focus on advancing the legal,
social and political equality of women with men, countering the backlash to women's advancement, and
recruiting and training young feminists to encourage future leadership for the feminist movement in the
United States.

To carry out these aims, FMF engages in research and public policy development, public education
programs, grassroots organizing projects, leadership training and development programs, and
participates in and organizes forums on issues of women's equality and empowerment. Our sister
organization, the Feminist Majority, engages in lobbying and other direct political action, pursuing
equality between women and men through legislative avenues.

Femiist.org appears here because the Foundation publishes 21 email newsletters and RSS feeds and
updates its website daily with news on issues affecting or of interest to women.

Categories : Content: Progressive/feminist messaging, Global, Pipeline/Distribution
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FemNet: the African Women’s Development and Communi  cations Network

Founded in 1988

Off Westlands Road

P.O. Box 54562, 00200 Nairobi, Kenya
Phone: +254 20 3741301/20

Fax: +254 20 3742927

E-mail: admin@femnet.or.ke

Web site: www.femnet.or.ke/

Executive Director: Lynne Muthoni Wanyeki
Staff: 10

The African Women's Development and Communication Network (FEMNET) was set up in 1988 to share
information, experiences, ideas and strategies among African women's non-governmental organizations
(NGOs) through communications, networking, training and advocacy to advance women's development,
equality and other women's human rights in Africa.

Objectives:
Exchanging experiences in planning, implementing and evaluating women's programmes and
projects through interaction with NGOs, development agencies and relevant regional and
international intergovernmental bodies

Promoting women's activities in Africa through the strengthening of existing organisations and the
establishment of new ones as may be needed

Playing vanguard and catalytic roles in the treatment of feminist issues which cannot be handled by
government gender mechanisms due to the threat that such issues pose to patriarchal states

Promoting the better utilisation of African women's NGOs by development agencies and regional and
international intergovernmental organisations such as the OAU and the various UN agencies

Mobilising resources for African women's development, equality and other women's human rights by
local, regional and international sources; and enabling collective action by African women's
movements in order to tackle regional gender issues

Categories: Global, Professional Organization, Training
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GEM NEWS, a product of Gender links-GEM

Founded in 2001

1 Ernest Oppenheimer St,

Cnr Queen St, Lakeside Place

Lower Ground, Bruma 2198

Johannesburg, South Africa

Phone: 27(0)11 622 2877

Fax: 27(0)11 622 4732

E-mail: admin@genderlinks.org.za

Web site: www.genderlinks.org.za/page.php?p_id=1

Executive Director: Colleen Lowe Morna
Staff: 9

GL is committed to a Southern Africa in which women and men are able to realize their full potential and
participate equally in all aspects of public and private life.

GL works to achieve this vision through promoting gender equality in and through the media as well as in
all areas of governance.

The organization’s specific goals are to:
Empower women, who have been socialized to occupy private spaces, to claim their voices as
citizens, decision-makers, and in all aspects of public and private life. This objective recognizes that it
is not enough to focus on gender sensitization of the media. Women must also be empowered to
claim their space. GL thus places its specific focus on the media within the context of gender and
governance more broadly.

Promote equal representation and participation of women and men within the institutional structures
of the media.

Categories: Content: Progressive/Feminist Messaging, Global, Media Reform
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Girls, Women and Media Project

Founded in 1995

No address

New York, NY

Phone: (212) 340-1331

E-mail: info@mediaandwomen.org
Web site: www.mediaandwomen.org

Project Director: Tamara Sobel
Staff: N/A

A 21st century, non-profit initiative and network working to increase awareness of how pop culture and
media represent, affect, employ, and serve girls and women---and to advocate for improvement in those
areas -- and to educate and empower all consumers and citizens about consumer rights and
responsibilities regarding the media, and to promote universal media literacy:

By providing resources for awareness and education for students, teachers, parents, community
leaders, mediamakers and businesses included on our Web site, and through other channels.

By organizing and supporting "I-CAN!", "Involved Consumers Action Network," a large and growing
list of active, concerned individuals and organizations (women and men). This Network offers

information about particular consumer issues related to women and girls and suggestions on how to
be active for change.

Categories: Media Reform
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GLAAD (Gay and Lesbian Alliance Against Defamation)

Founded 1985

248 West 35th Street, 8th Floor
New York, NY 10001

Phone: 212-629-3322

Fax: 212-629-3225

E-mail: www.glaad.org/contact.php
Web site: www.glaad.org

OR

5455 Wilshire Blvd

Ste 1500

Los Angeles, CA 90036

President: Neil Giuliano
Media Awards Communications Manager: Nick Adams
Staff: 41

Expenses for 2003 listed as $5,032,075

Dedicated to promoting and ensuring fair, accurate and inclusive representation of people and events in

the media as a means of eliminating homophobia and discrimination based on gender identity and

sexual orientation.

Among their activities: People of Color Media Program a series of resources and visibility projects ,

Monitor & Mobilize, GLAAD's Media Monitor & Mobilize Volunteer Training Manual , the Center for the

Study of Media & Society, the "I DO" Campaign — a hationwide contest, urging the LGBT and allied

community to create their own 30-second commercials in support of marriage equality, the Announcing
Equality Project — a campaign for newspaper publication of gay and lesbian wedding announcements
and advocacy concerning defamatory rhetoric like that of MSNBC’s Michael Savage and coverage of

hate crimes.

Categories: Media Reform
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Institute for Women'’s Policy Research

Founded in 1987

1707 L Street, NW, Suite 750
Washington, DC 20036
Phone: 202-785-5100

Fax: 202-833-4362

E-mail: iwpr@iwpr.org

Web site: www.iwpr.org

President and CEO: Heidi Hartmann, Ph.D.
Staff: 15

Expenses for 2003 listed as $893,150

The Institute for Women's Policy Research (IWPR) is a public policy research organization whose
projects are designed to enrich and provoke debate on public policy issues “of critical importance to
women and their families. . . poverty and welfare, employment and earnings, work and family issues,
health and safety, and women's civic and political participation.”

On both a national and state-by-state level, the Institute uses true qualitative techniques and original
research, interpreted to advance knowledge applying to women'’s lives and issues. The research

generated is used in collaboration with women'’s advocacy groups and other non-profits to support
constituent needs and affect policy.

Categories: Content : Progressive/feminist messaging, Pipeline/Distribution
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International Association of Women in Radio and Tel evision

Founded 1951

E-mail: www.iawrt.org/contact_us.htm
Web site: www.iawrt.org

President: Jai Chandiram, India
Staff: N/A

The International Association of Women in Radio and Television (IAWRT), founded in 1951, is a forum
for personal contact and professional development among women broadcasters worldwide. We are a
non-governmental organization (NGO) with consultative status with the United Nations Economic and
Social Council.

Goals:
To share professional input among members through networking, workshops, conferences,
programmed productions and management skills
To contribute towards the enhancement of broadcasting by ensuring that women'’s views and values
are an integral part of programming
To utilize the professional skills of members to support women in developing countries

Categories: Global, Professional Organization, Training
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International Women'’s Media Foundation (IWMF)

Founded in 1990

1625 K Street NW, Suite 1275
Washington, DC 20006
Phone: 202-496-1992

Fax: 202-496-1977

E-mail: info@iwmf.org

Web site: www.iwmf.org

Executive Director: Roz Stark
Deputy Director: Kathleen Currie
Staff: 8

Expenses for 2002 listed as $1,241,317

IWMF programs are designed to move women into key positions in the news media by providing them
with the information, skills and connections they need to succeed. The IWMF's groundbreaking projects,
innovative research and support of women in the media help women develop their talents and advance
in the profession. IWMF has held training programs in 22 countries and on the Internet that have reached

more than 3,500 women in the media worldwide.

Goals:

Raising Awareness: Since its launch in 1990, the IWMF has increased the level and depth of debate
about women's roles in the media. IWMF forums, studies and reports explore the obstacles women
journalists face when trying to advance in their careers. The organization also examines the impact
on the news business and the community when women's voices are absent from decision-making
about news and how it is covered. Their Courage in Journalism and Lifetime Achievement Awards
comprise the only awards program exclusively for international women journalists. The Courage in
Journalism Awards honor women journalists who have shown extraordinary strength of character and
integrity while reporting the news under dangerous or difficult circumstances. The Lifetime
Achievement Award recognizes a woman journalist who has a pioneering spirit and whose
determination has paved the way for future generations of women in the media.

Creating Opportunities: The IWMF's seminars and training sessions, including the African Women'’s
Media Center, give women journalists the tools they need to enhance their careers and move into
leadership positions. In addition to offering critical leadership development opportunities, the IWMF
also sponsors training in the techniques of a free press and in the business of the media.

Building Networks: The IWMF has built a network of women journalists from more than 100
countries. In addition to fostering alliances and connections, the network helps women in media
share their strategies for success and access resources to help them achieve their goals.

Categories: Global, Professional Organization, Training
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ISIS International

Founded in 1974

3 Marunong St. Barangay Central
Quezon City, Philippines 1100
Phone: +632 928-1956

Fax: +632 924-1065
E-mail:admin@isiswomen.org
Web site: www.isiswomen.org

Executive Director: Raijeli Drodrolagi
Staff: 11

A feminist NGO, with connections in over 150 countries, dedicated to women'’s information and
communication needs. Isis documents ideas and visions, works to create channels to communicate,
collects and distributes information through networking and building links.

Isis monitors, analyzes and advocates on issues related to women and media, information and
communication technologies. They infuse these advocacy areas with their own perspectives on the
pressing phenomena of globalization, gender, ethnicity and religion that intersect with and affect
women’s lives.

They also work to include critical feminist perspectives in campaigns against biases in all regional and
global political agendas. Isis has been a strong advocate of alternative women’s communication
systems, and offers support to networks that uphold gender-sensitive

Goals:

To advance women’s rights, leadership and empowerment in Asia and the Pacific. Isis is attuned with
the shifts and trends in the world of information and communication and the nature of women’s
movements across the globe. As it progresses into its fourth decade of advancing women'’s rights
through information and communication work, Isis strives to creatively respond to the challenges of the
changing times. Isis identified the following commitments as tasks for the years ahead:

Foster critical analysis on globalize media and information, communication technologies (ICTs) for
social transformation

Monitor the gains of the women’s movement and continue engagement in UN spaces
Challenge globalize market-centric approaches to development

Advocate women'’s access to and effective use of alternative communication channels and tools
Support existing advocacies to broaden the reach of community and independent media
Support non proprietary communication technologies to mitigate hegemonic control of new ICTs

Categories: Global, Media Reform
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Journalism and Women Symposium (JAWS)

Founded in 1985

10 Brainerd Road
Summit, NJ 07901
Phone: 908-608-0976
E-mail: beckyd@jaws.org
Web site: www.jaws.org

Coordinator: Becky Day
Staff: N/A

Expenses for 2003 listed as $56,664
The Journalism & Women Symposium brings together women journalists and journalism educators and
researchers from across the country -- and sometimes the world -- to meet in an atmosphere of mutual

support, professional growth and a chance to exercise the tongue instead of biting it.

Mission: JAWS supports the personal growth and professional empowerment of women in newsrooms
and works toward a more accurate portrayal of the whole society.

JAWS is a group of hundreds, committed to the ideas of renewal, affirmation and serious examination of
our professional lives.

At JAWS camp, held each fall in places like Santa Fe, the Grand Tetons or Glacier National Park,
workshops, speakers and hot-tub conversations explore ethics and equity, coverage and careers,

affirmative action and anger. It's often scenic but non-urban locations (this year was Sedona) has led
many participants to call it “camp,” but plenty of business gets done there as well.

Categories: Professional Organization, Training

31



Lesbian Herstory Archives

Founded in 1976

P.O. Box 1258

New York, NY 10116

OR Brooklyn, NY 11201

Phone: 718-768-3953

Web site: www.lesbianherstoryarchives.org/

Contact: Lucinda R. Zoe
Staff: N/A

The Lesbian Herstory Archives exist to gather and preserve records of Lesbian lives and activities so that
future generations will have ready access to materials relevant to their lives. The Archives collects and
preserves any materials that are relevant to the lives and experiences of Lesbians: books, magazines,
journals, news clippings (from establishment, Feminist or Lesbian media), bibliographies, photos,
historical information, tapes, films, diaries, oral histories, poetry and prose, biographies, autobiographies,
notices of events, posters, graphics and other memorabilia.

Today, the Archives houses over 20,000 volumes, 12,000 photographs, 300 special collections, 1,600
periodical titles, 1,300 organizational and subject files, thousands of feet of film and video footage, art
and artifacts, musical records and tapes, posters and T-shirts, buttons and personal memorabilia.

Categories: Pipeline/Distribution
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LILITH Magazine

Founded in 1976

250 West 57th St.

Suite 2432

New York, NY 10107-0172
Phone: 212.757.0818

Fax: 212.757.5705

E-mail: info@lilith.org

Web site: www.lilithmag.com

Founder and Editor-in-Chief: Susan Weidman Schneider
Staff: N/A

Expenses for 2003 listed as $351,004

Published quarterly, LILITH magazine charts Jewish women’s lives and features award-winning
investigative reports, new rituals and celebrations, first-person accounts both contemporary and
historical, entertainment reviews, fiction and poetry, art and photography.

LILITH is a nonprofit magazine that is not sponsored by any institution, and brings new ideas and
interpretations of the zeitgeist before they become cover stories in other news magazines. LILITH's
coverage of "J.A.P. baiting" on college campuses, publications of works of "forgotten” women writers,
analysis of infertility among Jewish women, reports on clergy abuse, women's philanthropy, body image
and eating disorders, and crises for interfaith families has spurred extensive media attention

Writers include established names like Cynthia Ozick, Grace Paley, Letty Cottin Pogrebin, Nessa
Rapoport, Blu Greenberg, Allegra Goodman, Myla Goldberg and more.

Categories: Content: Progressive/Feminist Messaging, Pipeline/Distribution
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Media Consortium (Working Title) NO WEB SITE
Founded 2005

Temporary headquarters:
222 Sutter Street, 6th floor
San Francisco CA 94108
Phone: 415-321-1700
Fax: 415-321-1701

Coordinated by the Foundation for National Progress, the non-profit arm of Mother Jones

Media Consortium acting coordinator: Steven Katz, Associate Publisher for Communications and
Fundraising, Mother Jones

Staff: N/A

Participants include: Air America Radio, AlterNet, Chelsea Green Publishers, Dragonfly Media, Free
Press ,Free Speech TV, In These Times, Independent Press Association, Independent World Television,
Link TV, Media Venture Collective, Mother Jones, Moving ldeas, Ms. Magazine, Nation Institute, New
California Media, Pacifica Foundation , Public News Service, Salon Media Group, Inc., Silicon Valley
DeBug , Sojourners, The American Prospect, The Nation, The New Press , The Progressive, Utne
Magazine, Vox Pop Media, Washington Monthly, Women's Media Center, Working Assets

Goals:
Organize collaboration:
0 Develop an infrastructure for cross-organizational and cross-platform collaboration
0 Commit time and resources for collaborative strategic thinking and flexible planning

Focus on results:

Develop new opportunities for editorial collaboration

Make the business case for independent media

Strengthen strategic communications and public relations capacities
Experiment with the transformative potential of digital technology
Strengthen the “minor leagues” for independent media

O O O O o

Broaden the conversation about the future of independent media

0 Incorporate the full diversity of independent media voices

0 Engage in a discussion with investors and donors on how best to build a new media system.

0 Clarify the relationship between media organizations rooted in the tradition of independent
journalism and key political actors and organizations

Categories: Media Reform
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Media Report to Women

Founded in 1972

38091 Beach Road, Post Office Box 180
Colton's Point, MD 20626-0180

Phone: 301-769-3899

Fax: 301-769-3558

E-mail: sheilagib@erols.com

Web site: www.mediareporttowomen.com

Editor: Sheila Gibbons
Publisher: Ray Hiebert
Staff: N/A

Provides information on television, cable, film, radio, newspapers, magazines, newsletters, the Internet

and other emerging media -- and the way in which they depict women and issues of interest to women.

Founded in 1972, Media Report to Women pioneered discussion of the ways in which advertising, print

and TV journalism and broadcast and movie programming depict the lives of women. We also report on
how audiences respond to those images, and what effects these images have on women and girls, men
and boys.

After a recent newsletter expansion from 12 to 24 pages, the company also added publication of full-
length research papers in every issue. As they put it: “There is still much important work to be done to
improve images of women and girls in all media: newspapers, magazines, television news and
programming, feature films, the Internet, and in advertising that saturates all these media. Women and
girls are underrepresented overall, and when they are depicted, frequently they are shown as victims or
in outdated, stereotypical roles. “

Media Report to Women is published quarterly.

Categories: Media Reform, Pipeline/Distribution
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Movies By Women

Founded in 2000

Los Angeles, CA
Web site: www.moviesbywomen.com

Founder/Director: Tara Veneruso
Staff: N/A

MoviesByWomen.com was initially called 50/50 Summit, which was an outgrowth of the 50/50 Women
Filmmaker's Summit, which occurred in April 2000. The mission of the group was to attain equality for
women in film and television, and all media now known or hereafter devised, worldwide, in perpetuity. By
calling attention to past women directors they seek to write the true history of filmmaking.
5050summit.com changed names in the summer 2002 to the far more digestible name of
MoviesByWomen.com.

Goals:
Increase the number of women directors working in film, television or other media
Build audiences for women directed films
Increase awareness of women's contributions to film and television history
Develop a community that will increase employment opportunities for women in entertainment

Their site includes information on historical women directors, current and past statistics on women
directors, and also includes female director interviews. They define themselves as “a grassroots
collective that has grown out of the passions of women directors who are working towards increasing the
awareness of women's contributions to film and television history.”

Not a formal organization, the group operates as an informal group using the internet to increase
awareness of their mission. They are funded solely on donations and produced mostly by volunteers.

Categories: Media Reform
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Ms. Magazine and the Ms. Community

Founded in 1971

Publishing Editorial Staff

1600 Wilson Blvd. #801 433 S. Beverly Drive
Arlington, VA 22209 Beverly Hills, CA 90212
Phone: 703-522-4201 Phone: 310-556-2515
Fax: 703-522-2219 Fax: 310-556-2514

Web site: www.msmagazine.com

Publisher: Eleanor Smeal

Associate Publisher: Alicia Daly

Executive Editor, Ms. Magazine: Katherine Spillar

Founding editors/current advisors: Gloria Steinem and Robin Morgan
Managing Editor: Michel Cicero

Staff: 15

Expenses for 2004 reported as $2,200,000

“Ms. exists to cover issues of interest to women about events and ideas that change lives and to provide
access to information missing from conventional media. Today’s Ms. claims an unusually diverse
readership and an enviable campus community.”

Goals:
Frame the debate and influence public opinion: Place Ms. Editors, writers and investigative reports
and polls into mainstream media, including national radio and TV talk shows, and placing op-eds and
front-page stories by Ms. Authors

Build a movement: Ms. Hopes to continue to build a movement, employing a combination of old and
new tools including Ms. Polls, Special "event” issues -- a Ms. (annual) Report ranking colleges for
receptivity to women, for example, investigative reporting, a radio program and international editions
similar to Newsweek International: Ms. Africa, Canada and India

Build a community: Combine old tools and new to generate and maintain a lively, committed
community. Build mstakeson.org [a moveon.org for women] and create both a publishing arm (Ms.
Books) and a book club. Bring women together in Empowerment Weekends, on the annual Ms.
Cruise, in Ms. Community Groups to read, study and take action online and at home and at Ms.
Forums with leading public commentators and thinkers in communities around the nation.

Become a powerful online vehicle : through collaborations with other independent and progressive
online media, use the Web to expand magazine readership, provide a highly interactive Web site with
personal blogs, a photo library, Ms. Radio, podcasts, and newer technologies as they emerge, and
web cast Ms. Forums and other public Ms. Events.

Establish strategic partnerships: with broadcasters like Oxygen, Air America, Lifetime, Discovery
Channel, HBO and more, print, and online publications.
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Assets
Ms. has made fine progress in the past decade, utilizing the remarkable assets at its core.

A familiar Ms. brand ID, that would, marketers estimate, cost around $30 million to achieve today.
A brand that is not only known but also respected as the voice of the feminist movement.
Trust. According to the editor of O, the Oprah Magazine, both Ms. and O, The Oprah Magazine are
among the rare publications viewed as trusted sources.
Cross-generational reach - a rare phenomenon: Ms. readership is a psychographic not a
demographic, spanning all age levels.
Valued content: Popular content ranges from in-depth investigative reporting and feminist political
analysis, to the renowned "No Comment" section and regular coverage of such subjects as
environmental feminism, women's work styles, and the politics of emerging technologies. Ms. also
provides the most extensive coverage of international women's issues of any magazine available in
the United States.
Both current and classic issues of Ms. are used widely as texts in women'’s studies college courses
throughout the country.
Growing visibility. The Summer 2005 Ms. Issue featured a highly visible “Urgent Report reviewing
issues surrounding changes in the Supreme Court. It was widely cited and, through active promotion,
garnered an “echo chamber” impact beyond the direct reach of the magazine. Over the years,
celebrity authors and covers and the Ms. Women of the Year issue have garnered considerable
attention as well.
Since joining forces with the Feminist Majority Foundation, Ms. has enjoyed renewed growth:

o Above-industry average sell-through rates on the 5,991 newsstands that carry it in the U. S.

o At Barnes & Noble: Ms. ranks in the top one-fifth of all magazine titles sold (873 out of 5,100)

and ranks 79 out of 447 women'’s titles
o Web site traffic has tripled
o Unparalleled access to celebrities, feminist researchers and experts means increasing editorial
heft each month

Ms. Magazine is published quarterly.

Categories: Content: Progressive/Feminist Messaging, Global, Media Placement, Media Reform,
Pipeline/Distribution
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Mujeres Hoy (Women Today)

Founded 2003
Web site: www.mujereshoy.com/secciones/portada.shtml

Produced by ISIS International (see separate listing in this document)
Staff: N/A

MujeresHoy es un portal latinoamericano dirigido a quienes se interesan por mirar el mundo con una
vision de género, es decir, que considera las diferentes necesidades de mujeres y de hombres y las
relaciones entre ambos. Provee informacion sobre temas que, en general, no son cubiertos por los
medios tradicionales. Ademas, entrega datos para la navegacion en Internet y herramientas de
interaccion.

MujeresHoy (Women Today) is a Latin American portal directed to those who are interested tin looking
at the world with a vision that considers the different needs of women and men and the relations between
them. It provides information on subjects that, in general, are not covered by traditional media. In
addition, it provides links to other relevant sites.

Categories: Global, Pipeline/Distribution
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National Association of Women Writers

Founded in 2001

P.O. Box 700696

San Antonio, Texas, 78270
Phone: 1-866-821-5829
Fax: 1-866-821-5829
E-mail: naww@onebox.com
Web site: www.naww.org

Founder & President: Sheri' McConnell
Staff: 7

The NAWW was founded in 2001 to develop a support and assistance network for women writers and to
inspire, motivate, and teach women writers through publications, workshops, and conferences. Our
national membership is open to all women writers regardless of their portfolio.

NAWW supports women’s successes in the art and craft of communicating through an online resource
that fosters expressive individuality.

As of March 2005, NAWW'’s weekly newsletter goes out to over 11,000 women writers while its
membership is over 2,000 members.

Categories: Professional Organization, Training
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National Council for Research on Women

Founded 1981

11 Hanover Square

24th Floor

New York, NY 10005
Phone: 212-785-7335
Fax: 212-785-7350
E-mail: ncrv@ncrw.org
Web site: www.ncrw.org/

Executive Director: Linda Basch

Founding President and Resident Scholar: Mariam K. Chamberlain
Director of Special Projects and Member Communication: Deborah Siegel
Communications Consultant: Vivian Todini

Staff: 12 permanent, 3 consultants

Expenses for 2003 listed as $1,348,313

The Council describes its mission as: “To generate and facilitate collaborative research, communication,
and cooperative exchange among member centers and affiliates, to expand national and international
networks of organizations and individuals and disseminate current information on research, policy and
action initiatives, funding opportunities, and other resources” and “To promote visibility for feminist
research and analysis and build stronger links between research, policy, action, and the media.” In each
of these areas, Council activity appears vibrant and robust.

Goals:
To continue to build:

Issue-oriented working groups made up of experts, researchers, activists and others from their
networks.

A web-based database of expertise and information resources to serve other researchers, the media,
policymakers. It will support the work of SheSource, among others.

A comprehensive communication strategy.

Effective collaborations with organizations outside the women’s research community, including
organizations like the National Council of Women’s Organizations and SheSource as well as
progressive organizations not focused specifically on women.

Assets
Large membership: 103 member centers in 26 states

An extensive group of affiliates: at universities, corporations, advocacy groups and secondary schools
(150 in 32 states )

Active spokeswomen: President Linda Basch appears frequently at conferences and on panels as
does Deborah Siegel, PhD, Director of Special Projects and Member Communications.
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A 24 year history of building collaborations to address significant issues

A diverse group of stakeholders — including the board, staff, fellows, volunteers, Corporate and
Higher Education President Circles, and others

A women'’s agenda for justice and rights

Broad financial support: The Council receives corporate and institutional support from a wide
spectrum of entities

Research for Action, bridges the divide between scholars and activists, arming practitioners with
factual information to guide their work and encouraging researchers to address the needs of
policymakers, service providers, educators and activists

The Misinformation Clearinghouse: The Council has begun to document the disappearance of vital
data from government Web sites and publications — and how these changes and exclusions affect
women's lives. Both in a new report, entitled MISSING: Information about Women's Lives and
through the Misinformation Blog and a Resource Exchange.

Categories: Content: Progressive/feminist messaging, Media Reform
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National Federation of Press Women

Founded in 1937

Alexandria, VA

Phone: (800)780-2715

E-mail: presswomen@aol.com
Web site: www.nfpw.org

Executive Director: Carol Pierce, American Press Works
Staff: N/A

Expenses for 2003 listed as $159,939

National Federation of Press Women promotes the highest ethical standards while looking toward the
future in professional development, networking, and protecting our first amendment rights.

The National Federation of Press Women goals are: "to provide a means of communication between
woman writers nationally; make possible the expression of a common voice in matters of national interest
to press women, and otherwise advance the professional standards of press women."

Through the years, National Federation of Press Women has evolved into state affiliates throughout the

nation. We've updated our mission, programs and services, but have remained true to those original
concepts seeking to find a strong voice for women in journalism and related fields.

Categories: Professional Organization
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National Gay and Lesbian Journalists Association

Founded in 1990

1420 K Street, NW, Suite 910
Washington, DC 20005
Phone: 202-588-9888 ext. 11
E-mail: pstrother@nlgja.org
Web site: www.nlgja.org

Executive Director: Pamela Strother
Staff: 8

Expenses for 2003 listed as $734,864

NLGJA is an organization of journalists, online media professionals, and students that works from within
the journalism industry to foster fair and accurate coverage of lesbian, gay, bisexual and transgender
issues.

NLGJA has grown to a 1,300-member, 24-chapter organization in the United States with affiliations in
Canada and Germany. The issues of same-sex marriage, gay families, parenting and adoption, gays in
the military, sex education in the schools, civil liberties, gay-related ballot initiatives, gay bashing and
anti-gay violence are commanding media attention with regularity. NLGJA has had a positive effect on
responsible gay coverage, but we still have work to do.

NLGJA keeps its members informed of legislative issues that impact gays and lesbians through our Web
site, e-mail and our newsletter. We do not, however, lend our name to, nor participate as a group in
political action events or organizations.

Goals:
Enhance the professionalism, skills and career opportunities for lesbian, gay, bisexual and
transgender journalists

Strengthen the identity, respect and status of LGBT journalists in the newsroom and
throughout the practice of journalism

Advocate for the highest journalistic and ethical standards in the coverage of LGBT issues

Collaborate with other professional journalist associations and promote the principles of
inclusion and diversity within our ranks

Provide mentoring and leadership to future journalists

Categories: Media Reform, Pipeline/Distribution, Professional Organization
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New York Women in Film & Television

Founded in 1977

6 East 39th Street, Suite 1200
New York, NY 10016-0112
Phone: 212-679-0870

Web site: www.nywift.org

Executive Director: Terry Lawler
Staff: 7

Expenses for 2003 listed as $689,843

New York Women in Film & Television (NYWIFT) is the preeminent entertainment industry association
for women in New York City. A nonprofit membership organization, NYWIFT is dedicated to helping
women reach the highest level of achievement in television, film, and other moving-image media and
promoting equity for women in these industries.

NYWIFT brings together more than 1,500 professionals including EMMY and Academy Award® winners,
who work in all areas of the entertainment industry — above and below the line. It is part of a network of
40 international women in film chapters, representing more than 10,000 members worldwide.

NYWIFT:
produces over 50 innovative programs and special events annually;
advocates for women in the industry; and,
recognizes and encourages the contributions of women in the field.

Categories: Professional Organization, Training
Newswomen's Club of New York
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Founded in 1922

15 Gramercy Park South

New York, NY 10003

Phone: 212-777-1610

Web site: www.newswomensclubnewyork.com

President: Jeanne King
Staff: N/A

The only professional organization exclusively for women journalists in the New York metropolitan area,
the Newswoman’s Club of New York was founded by women covering the suffragist movement and its
membership includes women who work in newspapers, magazines, radio, television and new media.
The club sponsors the prestigious annual Front Page Awards, which recognize distinguished work in the
New York metropolitan area by women journalists in all media. Our scholarship fund offers financial aid
to promising women students attending Columbia University Graduate School of Journalism.

Programs include monthly seminars on a range of job-related topics. Members receive a monthly
newsletter which includes job listings and other useful information.

Categories: Professional Organization
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off our backs

Founded in 1970

2337B 18" St. NW
Washington, DC 20009
Phone: 202-234-8072

Web site: www.offourbacks.org

Expenses for 2003 expenses as $146,459

Collective: Carol Anne Douglas, Amaya Roberson, Sherri Whatley, Laura Butterbaugh, Farar Elliot,
Angie Manzano, Karla Mantilla, Jenny Ruby, Jenn Smith, Angie Young

Staff: N/A

Celebrating its 35™ anniversary in 2005, OOB is a news journal by, for, and about women. It has been
published continuously since 1970, making it the longest surviving feminist newspaper in the United
States.

It is run by a collective where all decisions are made by consensus.

The mission of the paper is to provide news and information about women's lives and feminist activism;
to educate the public about the status of women around the world; to serve as a forum for feminist ideas

and theory; to be an information resource on feminist, women's, and lesbian culture; and to seek social
justice and equality for women worldwide.

off our backs is a bi-monthly publication.

Categories: Content: Progressive/Feminist Messaging, Pipeline/Distribution
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SheSource

Founded in 2005

The White House Women's Funding Fenton Fenton

Project Network Communications (NYC  Communications

110 Wall St. 1375 Sutter St. Ste 406  office) (DC office)

16™ floor San Francisco, CA 260 Fifth Avenue 1320 18th St. N.W.

New York, NY 10005 94109 9" floor Washington, DC

212-785-6001 415-441-0706 New York, NY 10001 20036
212-584-5000 202-822-5200

Contact Ashley Harness ashley@shesource.org or (212) 584-5000
Staff: N/A

SheSource is an online resource of expert women trained, ready and available to enrich the public
debate. The directory is designed to include spokeswomen from a variety of backgrounds, representing
demographic and ethnic diversity as well as work in a variety of issue areas — particularly ones that have
traditionally been dominated by men.

The primary goal is to ensure that women are recognized as stakeholders and called upon as experts in
all fields. SheSource will help amplify the voices of women and promote their solutions in the news media
and will be available to print, broadcast and online journalists nationwide.

The SheSource directory will include leading professionals in critical policy areas. At launch those areas
included the economy, foreign affairs, health care and the environment among others. Journalists will be
able to turn to SheSource for names, numbers and bios of commentators based on issue expertise,
regional location or background.

In addition, SheSource staff will proactively pitch, book and place women available to speak in all news
cycles, on radio and on television in 10 major media markets: Atlanta, Chicago, Dallas, Los Angeles,
New York, Seattle, Washington DC, the San Francisco Bay Area and New England.

Categories: Media Placement, Media Reform, Training
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Teen Voices

Founded in 1988

The Publisher — Women Express, Inc.
P.O. Box 120-027

Boston, MA 02112-0027

Phone: 888-882-TEEN

Web site: www.teenvoices.com

Managing Editor: Ellyn Ruthstrom
Staff: N/A

A magazine published quarterly by Women Express, Inc., Teen Voices is written by, for and about teen
girls with the aim of furthering social and economic justice by empowering teenage and adult women to
create positive social change.

Teen Voices has a print readership of approximately 50,000 and an average of 6 million annual hits to,
www.teenvoices.com.

Teen Voices publisher Women Express, Inc. was founded in 1988 by two young adult women in
Cambridge, Massachusetts who believed in the power of girls to create social change through writing
and art. Starting as an all-volunteer organization, Women Express now has a paid adult and teen staff
with an active Board of Directors. Women Express offers a variety of programs, works with girls world-
wide, and publishes Teen Voices print and online magazines.

In 2005, almost 200 teen girls and 40 young adult women mentors participate in the out-of-school time
mentoring program in Boston, training editors for Teen Voices magazine and participating in other new
programming that combines critical thinking and writing. In addition, 2,000 teens from around the world
(99 percent girls) send their original art, opinions, poetry, stories, and other editorial content to Teen
Voices for possible publication.

Goals:
Develop core language arts, communication & media skills in Boston area with low-income teen girls
of color.
Educate participating teen girls and their audiences on critical issues of concern to teen girls in a
manner that promotes social justice.
Publish and disseminate the voices of teen girls through self-generated media and other
communication vehicles.
Develop a growing cadre of feminist leaders.

Teen Voices is published monthly

Categories: Content: Progressive/Feminist Messaging, Training, Pipeline
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Third World Majority

Founded in 2001

369 15" St.

Oakland, CA 94612

Phone: 510-465-6941

E-mail: thenmozhi@cultureisaweapon.org
Web site: www.cultureisaweapon.org

Executive Director: Thenmozhi Soundararajan
Staff: 7

A new media training and production resource center run by a collective of young women of color and
our allies dedicated to developing new media practices that affect global justice and social change
through grassroots political organizing. Through our collaborations with other organizations, we support
organizing for social change and global justice in real, representational and virtual worlds where
communities of color are centered in the production, distribution and educational processes.

Our principal organizing focus is the community digital storytelling workshop. This three-day workshop is
a unique training approach that integrates aspects of popular education, creative writing, oral history,
facilitative filmmaking, and digital media manipulation to assist people in telling their stories as three-to-
five minute digital videos based on the found materials in their lives (like photographs, personal drawings
and letters, newspaper clippings, etc.).

Categories: Content: Progressive/Feminist Messaging, Training, Pipeline
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To the Contrary/ Persephone Productions

Launched in 1992

Persephone Productions

1825 K Street, NW , Suite 501
Washington, DC 20006
Phone: 202-973-2066

OR 410-486-9990

E-mail: ttcviewers@yahoo.com
Web site: www.pbs.org/ttc

Creator, host and newspaper columnist: Bonnie Erbe
President and Executive Producer: Carl Malkie
Staff: 4 + technical

Expenses for 2003 reported at $651,329

“To The Contrary, Public Broadcasting's successful all-female news analysis series provides an
important, timely forum for women to discuss national and international issues and policies. It presents
news and views that are rarely, if ever, available elsewhere on television.

To The Contrary is produced by Persephone Productions. Airing on over 251 PBS stations nationwide,
in Canada, and internationally on WorldNet Television, To The Contrary has built a solid viewer base
over the past 14 years. The Associated Press called them “the only program on national television that
gives women (including women of color) a platform to express a variety of fascinating and well-informed
views on the major issues of the day---in other words, to portray women as opinion leaders.”

Goals:
Increase the visibility of To the Contrary in the media.

Serve as a platform to include views of women in the broader dialogue on important public policy
issues.

Move public opinion toward supporting women and women of color as policy-makers.
Cover more cutting-edge issues affecting women, children, families and communities of color.

Enlighten the public to biases that still exist that hamper the progress of women, families and
communities of color in society.

Continue to collaborate on occasion with foundations to produce topical programming in their areas
of interest.
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Assets

Viewer response, media attention and strong carriage on national public television stations and
elsewhere have all helped to confirm that the show does indeed fill a much-needed niche in
American television programming.

Awards won in competition against major networks "Gracie" awards, Radcliffe College's EMMA
award, the ICI/American University Award for reporting on personal finance, the Radio-TV News
Directors Association award, Associated Press awards, Women in Communications and other
awards

Award-winning special “theme” programs on, for example, the female Pharaoh, Hatshepsut who
ruled ancient Egypt; on teen pregnancy prevention programs in North Carolina; on women-owned
businesses, on women and pensions and on women's health issues.

Strong support from corporate and foundation communities.

A reputation that encourages participation on the air by top women journalists, heads of national
women’s group and female Members of Congress.

,Airs weekly on 251 PBS stations

Categories: Content: Progressive/Feminist Messaging, Pipeline/Distribution

WINGS - Women's International Newsgathering Service
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Launched in 1985

Box 95090,

Vancouver BC V5T 4T8,
Canada

Phone: 604-876-6994
Web site: www.wings.org

Producer: Frieda Werden
Staff: N/A

WINGS: Women's International News Gathering Service is an all-woman independent radio production
company that produces and distributes news and current affairs programs by and about women around
the world. WINGS programs are used by non-commercial radio stations, women's studies, and
individuals. Programs can be heard on local radio stations, on shortwave, on the internet, and on
cassettes. The WINGS Mailing List provides updates on stories and new information about women's
media.

Programs include:

WINGS Weekly: A news and current affairs series featuring strong women's voices and ideas from
around the world, six radio programs per year in newscast format and an annual one-hour production
showcasing the "hottest women's radio news stories of the year" and presenting the Katherine Davenport
Award for Women's News (DAWN prize). A 5 year archive is available online

WINGS also records, annually, the plenary sessions of the U.S. National Women's Studies Association
and produces some books on tape and radio adaptations of video.and sells the cassettes.

Ancillary activities include editing for outside clients and some consulting and training in community radio
production.

Associates of WINGS in Austin, Texas, participate in a local live weekly cable access TV program
showcasing women's activities in current affairs.

Categories: Content: Progressive/Feminist Messaging ,Global, Pipeline/Distribution, Training
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Women and Media [WAM!]/Center for New Words

Founded in 2003

186 Hampshire St.

Cambridge, MA 02139

Phone: 617-876-5310

E-mail: jfriedman@centerfornewwords.com

Web site: www.centerfornewwords.org/wam2005a.html

Program Director: Jaclyn Friedman
Staff: N/A

WAM! (Sponsor: The Center for New Words) is a haven for progressive women journalists and writers.
Its programs support diverse women's engagement with the entire “"word cycle,"” from literacy, to
blogging, to literary writing, to opinion making in the media and other domains of influence. In all these
areas, the Center works to change our broader social and political conversations. Their mission is to
develop word-based programs to strengthen the roles of progressive and marginalized women in the
world.

The Center also sponsors WAM, an annual conference, founded under the auspices of the (how defunct)
New Words women’s bookstore. WAM! Is a conference where progressive journalists, authors, activists
and students meet, share skills, and strategize to increase women's influence in the media. The hosts
literary and political events and also hosts list-servs and advocacy projects and organizes events like
“WAM! Diners in a city near you — facilitating networking among local journalists.

Categories: Media Reform, Professional Organization
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Women in Cable and Telecommunications

Founded in 1979

14555 Avion Parkway, Suite 250
Chantilly, Virginia 20151

Phone: 703-234-9801

E-mail: bfmosely@wict.org

Web site: www.wict.org

President and CEO: Benita Fitzgerald Mosely
Staff: 15

Developing women leaders of this group, which is the oldest and largest organization serving women
professionals in cable and telecommunications. Women in Cable & Telecommunications (WICT) is at the
forefront of an industry undergoing constant change. Since its founding in 1979, WICT has remained
steadfast in its resolve to advance the position and influence of women through proven leadership
programs and services at both the national and local level.

WICT embraces a spirit of collaboration within its organization and throughout the industry. They partner
with cable and telecommunications industry leaders to provide leadership programs and services, and
challenge these companies to create professional advancement opportunities for women.

Categories: Professional Organization
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Women in Communications Inc.

Founded 1909

3337 Duke Street

Alexandria, VA 22314

Phone: 703-370-7436

Fax: 703-370-7437

E-mail: service@womcom.org
Web site: www.womcom.org

Executive Director: Patricia Troy
Staff: 11

WIC promotes advancement of women in all disciplines of communication through advocating high
professional standards and progressive change in all communication fields. Its annual Matrix Award is a
well-respected acknowledgement of women on the “publishing side” of the industry.

The Association for Women in Communications is the one organization that recognizes the complex
relationships that exist across communications disciplines. Modern communicators must demonstrate
competence in varied disciplines and be able to network and make career moves across the broad
spectrum of communications fields.

Disciplines represented within the association include: print and broadcast journalism, television and
radio production, film, advertising, public relations, marketing, graphic design, multi-media design, and
photography. The list is continually growing as the profession expands into the newer media.

The Association for Women in Communications hosts an Annual Professional Conference, a Leadership

Forum, and writes a monthly online newsletter, as well as a quarterly online magazine, Leadership
Forum. There are nationwide chapters.

Categories: Professional Organization
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Women in Film

Founded in 1973

8857 W. Olympic Blvd., Suite 201
Beverly Hills, CA 90211

Phone: 310-657-5144

Web site: www.wif.org

Director: Bobbi Frank
Staff: 7

Expenses for 2003 reported as $732,576

Professional organization committed to actively promoting women in the communications industry. WIF's
purpose is to empower, promote, nurture, and mentor women in the industry through a network of
valuable contacts, events, and programs including the Women In Film Mentor Program, the award-
winning Public Service Announcement Production Program, and the Internship Program in association
with the Fulfillment Fund.

Women in Film also meets with studio heads and networks to promote a positive image of women; it
educates through speakers, workshops, and bi-monthly publication Reel News.

WIF has evolved and expanded over the last thirty years and today there are over forty WIF chapters
worldwide spanning four continents, eighteen countries, and 10,000 global members.

Categories: Media Reform, Professional Organization
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Women in Film and Television International

Founded in 1973

C/o NYWIFT

6 East 39th Street
New York, NY 10016
E-Mail N/A

Web site: www.wifti.org

Fiona Milburn, Board Chair
Staff N/A

Women In Film & Television International (WIFTI) is a global network comprised of some 35 Women In
Film chapters* worldwide and over 10,000 members dedicated to advancing professional development
and achievement for women working in all areas of film, video, and other screen-based media.

Activities include a biennial international conference, a unique opportunity for members all over the globe
to network, share ideas on chapter development and co-production options, and international
membership directory, high-profile receptions at international film festivals (Berlin, Cannes, MIPCOM,
Sundance) and more.

MISSION

Women in Film & Television International (WIFTI) is a global network comprised of some 35 Women In
Film chapters worldwide with over 10,000 members, dedicated to advancing professional development
and achievement for women working in all areas of film, video, and other screen-based media.

GOALS:

» Enhance the international visibility of women in the entertainment industry;

* Facilitate and encourage communication and cooperation internationally;

» Develop bold international projects and initiatives;

« Stimulate professional development and global networking opportunities for women;

» Promote and support chapter development;

* Celebrate the achievements of women in all areas of the industry;

» Encourage diverse and positive representation of women in screen-based media worldwide.

Categories: Global, Media Reform, Professional Organization
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Women in Film and Video

Founded in 1979

1233 20th Street NW, Suite 401
Washington, DC 20036

Phone: 202-429-WIFV (9438)
Fax: 202-429-9440

E-mail: membership@wifv.org
Web site: www.wifv.org

Executive Director: Melissa Houghton
Staff: 2

Expenses for 2003 listed as $266,750

Women in Film & Video (WIFV) of Washington, D.C. is a nonprofit organization dedicated to advancing
the professional development and achievement for women working in all areas of film, television, video,
multimedia and related disciplines. WIFV supports women in the industry by promoting equal
opportunities, encouraging professional development, serving as an information network, and educating
the public about women's creative and technical achievements.

WIFV is dedicated to maintaining its position as the premier professional resource for women in our
industry in Washington, D.C. Our goal is to become a national Washington resource for all women
working within this industry across the country.

WIFV is part of an umbrella organization called Women in Film & Television International (WIFTI), which
is a network of more than 35 chapters around the world. Our membership in WIFTI allows us access to

filmmakers from NY to LA to Auckland to Dublin. For a complete list of WIFTI chapters, visit the WIFTI
section of our web site.

Categories: Professional Organizations
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Women in Film & Video/ New England

Founded in 1985

397 Moody Street

Waltham, MA 02453

Phone: 781-788-6607

Web site: www.womeninfilmvideo.org
E-mail: info@womeninfilmvideo.org

Expenses for 2003 listed as $16,249

Board of Directors: Erin Trahan, Denise Widman, Erin Dalbec, Sue Dorfman, Britt Wahlin, Nancy Fliesler,
Valerie Spain, Jill Reurs, and Signe Taylor
Staff: N/A

Women in Film & Video/New England (WIFV/NE) is a non-profit membership organization dedicated to
supporting the accomplishments of women working in the film, video and new media industries. The
organization provides an educational forum for media professionals and a valuable network for exchange
of ideas and resources.

WIFV/NE works to promote proactive images of women to the public and to empower all women in film
and video to achieve their professional potential. An affiliate of Women in Film and Television
International, Women in Film and Video /New England was founded in 1981. Women in Film and
Television International has grown into an umbrella organization linking more than fifty chapters
representing women filmmakers from all over the globe.

WIFV/NE is a non-profit 501(c)3 organization with a Board of Directors and and a Membership
Coordinator.

The mission of WIFV/NE is to promote and support women in the film and television industry in New
England by making it easy for women in the industry to meet, find out about each other's work, share
insight and resources, and help mentor a new generation of flmmakers. In keeping with this, they hold
regular monthly and yearly WIFV/NE events; and continue to develop ideas and suggestions made by
members, revamp their Web site with a new online accessible, updated membership database.

Categories: Professional Organization
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Women in Media and News [WIMN]

Founded in 2002

Brooklyn, NY

Phone: 347-564-5190

E-mail: director_wimn@yahoo.com
Web site: www.wimnonline.org

Executive Director: Jennifer L. Pozner
Staff N/A

Women In Media & News (WIMN), a media analysis, education and advocacy group, works to transform
public debate by promoting positive, accurate portrayals of women’s and human rights issues in news
and entertainment media, and empowers women to challenge media bias and generate healthier images
of themselves. WIMN's dual goal is to activate women’s and other public interest groups to challenge
structural, institutional and contextual media bias and demand accountability from media outlets — while
simultaneously working with media producers to broaden the quantity and diversity of women’s voices
appearing in the media. They seek gender equity for women as news sources, placing an emphasis on
particularly underheard segments of the female population, including lesbians, women of color, low-
income women as well as youth and senior citizens.

WIMN is the only national (U.S.) group dedicated to the holistic strategy of educating women about
structural and contextual media biases, training them to challenge sexist content and media policy, and
promoting their voices and perspectives to working journalists. WIMN places media reform work at the
center of our social justice efforts because we believe that media is the key to achieving lasting social
change.

Complex problems require multi-faceted solutions, so WIMN's strategy is three-pronged, including:
Media analysis, which includes journalism, a multi-media lecture series, and regular commentary in
the mainstream media.

Sliding scale, skills-building media trainings for women’s groups in communities and at colleges
across the country.

Outreach with journalists through our POWER (Perspectives Of Women Expand Reporting) Sources
Project, which works to improve the range and diversity of women’s voices appearing in the media.

Additionally, WIMN engages in ongoing media reform efforts around structural media policy issues,
including coalition work, public awareness efforts and journalism.

WIMN serves three major constituencies: local and national women’s and social justice groups; college-
based activists, women'’s and cultural studies programs; and working media producers. More than twenty
women’s groups in New York and Chicago have participated in WIMN’s media trainings, and our
multimedia presentations on women, media and politics have been seen by thousands of students at
colleges in eleven states, and by hundreds of progressive organizers, community leaders and academics
at conferences across the US.

Categories: Content: Progressive/Feminist Messaging, Media Placement, Media Reform
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Women in Periodical Publishing

Founded in 1999

2030 Vallejo Street, Suite 504
San Francisco, CA 94123
Phone: 415-939-9600

E-mail: wippnet@wipp.net
Web site: www.wipp.net

2005 WIPP President: Siara Nazir
WIPP Founders: Linda Ruth and Thea Selby
Staff: 6

WIPP was formed to accomplish two goals: to educate, empower and support women in print and online
publishing and to educate, empower and support women through the power of print and online
publishing. In just a few short years, WIPP has built a strong and diverse community, consisting of nearly
100 individual and corporate members spread throughout the U.S. and internationally.

WIPP is a not-for profit organization run entirely by a small group of volunteers who also hold full-time
jobs. Dedicated to helping women in magazine publishing support each other, develop leadership skills,
balance professional and personal interests and foster growth for smaller, independent publications by
and for women, WIPP offers a wide range of community building and professional development
programs through its gatherings, communications, advocacy, mentoring and research.

WIPP offers the following types of programs: WIPP Exceptional Woman in Publishing Award and
Breakfast Ceremony; WIPP Regional Events, such as informal get-togethers, educational workshops,
and more general-interest events; WIPP Mentor Program, which connects accomplished publishing
professionals with promising novices in an environment where information and advice can be
exchanged.

Categories: Professional Organization
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Women Make Movies

Founded in 1972

462 Broadway Suite 500WS

New York, NY 10013

Phone: 212-925-0606

Fax: 212-925-2052

E-mail: info@wmm.com

Web site: www.wmm.com/about/about.htm

Executive Director: Debra Zimmerman
Staff: 9

Expenses for 2003 listed at $1,950,664

Women Make Movies was established in 1972 to address the under representation and
misrepresentation of women in the media industry. Women Make Movies is a multicultural, multiracial,
non-profit media arts organization that facilitates the production, promation, distribution and exhibition of
independent films and videotapes by and about women.

The organization provides services to both users and makers of film and video programs, with a special
emphasis on supporting work by women of color and facilitates the development of feminist media
through an internationally recognized Distribution Service and a Production Assistance Program. As the
leading distributor of women's films and videotapes in North America, Women Make Movies works with
organizations and institutions that utilize non-commercial, educational media in their programs.

Categories: Media Reform, Pipeline Distribution
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Women's Educational Media

Founded in 1978

2180 Bryant Street, Suite 203
San Francisco, CA 94110
Phone: 415-641-4616

Fax: 415-641-4632

E-mail: wemfilms@womedia.org
Web site: www.womedia.org

Executive Director: Debra Chasnoff
Staff: 5

Expenses for 2003 listed as $1,308,015

Since 1978, Women's Educational Media has produced and distributed films and educational resources
on issues ranging from environmental concerns to affordable housing to preventing prejudice. Working
closely with educators, activists, national and local organizations, we ensure that our films are used to
inspire meaningful social change.

Our 1991 Academy Award®-winning film Deadly Deception fueled a boycott against energy giant
General Electric that led the company to give up its nuclear-weapons production. One of the first
documentary films showing that gay people could also be parents, Choosing Children has inspired
thousands to have and adopt children. Homes & Hands is being used as an organizing tool and
educational resource to boost the growing movement to establish community land trusts around the
country. And One Wedding and a Revolution, chronicling the deliberations at San Francisco city hall for
the over 4,000 same sex marriages performed in 2004, is showing people everywhere that a fight for
equal rights can never be wrong.

But for nearly a decade, most of our work has focused on the need to create schools and communities
that are safe for all children, in the United States and abroad. Starting with the landmark film It's
Elementary in 1996, we created The Respect for All Project to help educators understand the importance
of addressing gay issues with young children in an age-appropriate way, and of helping kids make the
link between sexual orientation and issues such as race, ethnicity and gender.

Our rationale was clear: Waiting to teach children to accept differences of all kinds until middle school or
high school is too late; statistics show that by sixth, seventh and eighth grades, harmful stereotypes have
already begun to take hold, and teaching about respect—when it is done at all—becomes a difficult
process of "unlearning" negative attitudes and opinions.

Provide resources to educators and professional training for educators and youth-service providers about
how to use these films to engage young people in meaningful discussions about all kinds of diversity,
including differences in race, religion, ethnicity, sexual orientation and ability.

Categories: Content: Progressive/Feminist Messaging, Media Reform, Pipeline/Distribution
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Women's E-Media Network (CCMC)

Founded 1988, WeMedia in 2004

Women'’s E-Media Network
Communications Consortium Media Center
1200 New York Ave, Suite 300
Washington, DC 20005

Phone: 202-326-8700

Fax: 202-682-2154

Web site: www.womensemedia.org/

Web site: www.ccmc.org

CCMC Executive Director: Kathy Bonk

CCMC Vice-President: Laura Rogers

CCMC New Technologies Director: Cecilia Snyder
Staff: 4

Expenses $500,000

“The Women's eMedia Network (weMedia) was developed in May 2004 by CCMC as a pilot. CCMC's
goal is to provide women'’s organizations with ongoing, easily accessible training and assistance with
communications strategy and leadership in running collaborative media campaigns, and to connect
“silos” of issue-specific women'’s organizations that may not traditionally work together. The vision is to
bring together groups that work on domestic policy with those that focus on global rights. The longer-term
goal is to create broader cooperation in efforts to support women’s advancement.

WeMedia is cloned from the Green Media Toolshed project (GMT), which has built an online
communications infrastructure for the environmental movement. GMT serves more than 150 member
groups and has maintained an 80 percent retention rate for their members over the past several years.
Under the negotiated license agreements with VOCUS, the pilot phase was limited to 15 organizations.
In January 2005, after a successful pilot phase, weMedia Network expanded to accommodate up to 70
organizations.”

Goals:
Expand the initial partnership, grown now to 38, to at least 70 women’s groups committed to using
strategic communications to mobilize American women around key policy issues

Focus on both domestic and global issues

Bring new members from reproductive health organizations, women of color groups and state-based
organizations

Continue to target organizations that will play a key role in upcoming policy opportunities.

Expand the WE Media Network’s content and resources to include a scan of polling and focus group
research that address women'’s attitudes and support for an array of policy issues.

Continue to encourage more member organizations to use the more sophisticated Women’s E-Media
Network Web Tools—the strategy and newsrooms.
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Assets:
Press Lists: The Network provides members with access to the immensely valuable Vocus Media
Database and its up-to-date inventory continuously updated contact information for more than
300,000 reporters, editors, print and broadcast media.

Daily News Clips From LexisNexis: Provides members with daily full-text press clips on global women'’s
rights, women and politics, reproductive health and rights, and women’s economic issues from
LexisNexis, the leading online research service which draws from more than 32,000 sources
worldwide.

Outreach Opportunities: Maintains a calendar of opportunities and key events that provide news
hooks for press coverage and post press releases from users, enabling members to share
information and better coordinate campaigns and events with one another.

Key Information Resources: Offers a resource library of up-to-date key fact sheets, reports, polling
research and talking points related to women'’s policy issues.
Practical Advice: Basic how-to information on developing a communications plan, writing op-eds,

getting events placed in media daybooks, setting up press conferences and audio news conferences,
and other topics.

Photo Library: Hundreds of domestic and global photos — all royalty-free. The Network also
encourages members to upload their own photo resources to help build a collective photo library.

Web Tools For Communication And Collaboration: Supplies members with tools to create their own,
customized Web sites and to build password-protected “strategy rooms” for online collaboration with
other advocacy partners, or public online “newsrooms” for press.

News Content Updated Daily -- Nearly 3,000 news clips posted since launch, as well as a resource
library and an e-mail alert to members with semi-monthly updates on the latest talking points, media
outreach tips, new press lists added to Vocus and training opportunities.

Categories: Global, Media Placement, Media Reform, Training
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Women’s eNews

Launched in 1999

135 W 29" St., Suite 1005

New York, NY 10001

Phone: 212-244-1720

Fax: 212-244-2320

E-mail: editors@womensenews.org

Web site: www.womensenews.org/index.cfm

Editor in Chief: Rita Henley Jensen
Senior Editor: Corinna Barnard
Staff: 9 and more than 132 contributors

Expenses for 2005 $1,400,000

Women's ENews is a daily professional news wire service and Web site with a focus on women's issues
and related public policy. As its mission statement describes it: "Women's eNews is the definitive source
of substantive news--unavailable anywhere else--covering issues of particular concern to women and
providing women's perspectives on public policy."

Women's eNews is well on its way to becoming a multi-lingual, multi-media global news operation
delivering to women the type of journalism that enhances their ability to fully participate in civil society.

Core work producing daily journalism online to cover the stories that matter to women and their lives
is thriving.

An Arabic-language version of the site appears daily.

A Japanese-language version is being created.

In fall 2006, may launch OPEDStoGo.com -- a Web-based project to provide weekly commentaries
by women writers to U.S. news and broadcast media, providing a means for news editors to easily
include women as sources, experts and commentators. Doing market research now.

Also planning expansion into Podcasting and a special weekly campus report.

Assets:

Enormous credibility gained by doing excellent journalism each day "and by engaging true editorial
professionals,” often highly trained and experienced but now free-lancing or semi-retired.

Weekly commentaries by prominent advocates and political cartoons and a monthly column on
media.

Weekly editorial cartoon by Pulitzer-prize winner Ann Telnaes, distributed by the New York Times
Syndicate as well as a weekly commentary and a monthly column on the media

A strong business plan that anticipated five revenue streams: major donors, contributions from
subscribers, revenue from events, foundation support and earned income.

Women's eNews has just published its first book: "O'Connor's Legacy: Landmark Decisions on
Rights for Women and Minorities" - available in print or electronically.
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A healthy and energetic presence at conferences and other public forums. Editor-in-Chief Rita
Henley Jensen is a respected participant in panels and workshops.

A readership of 250,000 visitors per month to its Web site and an estimated 3 million readers each
month via online subscriptions.

An excellent clip file. Women's eNews material has appeared in The New York Times, PBS, The
Washington Post, the Los Angeles Times, the Chicago Tribune, the New York Daily News, the San
Francisco Chronicle, the Buffalo News, San Jose Mercury, the Birmingham News, the Pittsburgh
Post-Gazette, the Spokane Spokesman-Leader, on NPR and MSNBC as well as in newspapers as
far away as Kuala Lumpur and the Philippines, among others.

Numerous awards including: The Columbia Graduate School of Journalism alumni award and the
Women in Periodical Publishing Exceptional Woman in Periodical Publishing award to Jensen, the
National Press Foundation's 2004 Clifford K. and James T. Berryman Award for Editorial Cartoons to
resident cartoonist Ann Telnaes, four prizes to Henley Jensen and the site's writers.

Categories: Content: Progressive/Feminist Messaging, Global, Media Placement, Media Reform,
Pipeline/Distribution
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Women's Image Network

Founded in 1993 (with sporadic activity as early as 1987)

2118 Wilshire Boulevard, Suite 144

Santa Monica, CA 90403

Phone: 310-229-5365

E-mail: info@winfemme.com

Web site: www.winfemme.com/index.html

President: Phyllis Stuart
Vice-President: William Stutts
Secretary: Mark Buntzman
Treasurer: Joanne Woeppel
Staff: N/A

WIN encourages positive portrayals of women in theater, television, and film; sponsors annual
WINFEMME Film Festival showcasing films featuring female protagonists.

The WIN Awards honor excellence in film, television and advertising that dispels female stereotypes.
Gathering together top film, television and advertising artists at its one of a kind awards show, The WIN
Awards are produced by Women’s Image Network a non-profit company which is committed to creating
social parity for women. WIN rewards broadcast advertising, feature and documentary films and
television shows in the following categories: Drama Series, Comedy Series, Animation Series, News
Series, Reality Series and shows or films Directed or Produced by a Woman.

Categories: Media Reform
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Women'’s Institute for Freedom of the Press

Founded in 1972

Calvert Street, NW

Washington, DC 20009-1502
Phone: 202-265-6707

E-mail: mediademocracy@wifp.org
Web site: www.wifp.org

Director: Martha Leslie Allen, PhD
Founder: Donna Allen, PhD
Staff: 10

A nonprofit, research, education and publishing organization created to increase communication among
women and to work for media democracy as well as to democratize the communications media by
expanding freedom of the press.

Assets
Include a broad directory of women’s media organizations and content providers both domestic and
international.

Categories: Global, Media Placement, Media Reform, Pipeline/distribution
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Women's International Network NEWS - WIN NEWS

Launched in 1975

187 Grant Street

Lexington, MA 02420-2126

Phone: 781-862-9431

Fax: 781-862-1734

E-mail: winnews@igc.org

Web site: www.feminist.com/win.htm

Editor: Fran P. Hosken
Staff: N/A

A project of Feminist.com, WIN NEWS started publication in 1975 -- IWY -- International Women's Year,
and supports the U.N. Women's Action Plan. WIN NEWS has ongoing columns on Women and Health,
Women and Development, Women and Media / Environment / Violence / Human Rights / United Nations
and more. International career opportunities are listed; an investigation on genital/sexual mutilations is
regularly recorded. Direct reports from around the world: Africa, the Middle East, Asia and Pacific,
Europe and the Americas are featured in every issue.

Categories: Global, Pipeline/Distribution
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Women’'s Media Center (working title)

Founded in 2005

New York, NY operating as a project of Equality Now
P.O.Box 20646

Columbus Circle Station

New York, NY 10023

Phone: 212-586-0906

Fax: 212-586-1611

Executive Director: Carol Jenkins
Staff: N/A

Founding mothers: Gloria Steinem, Jane Fonda, Eve Ensler, Pat Mitchell, Robin Morgan, Ellen Chesler,
Carol Jenkins , Suzanne Braun Levine, Marlene Sanders, Kathy Bonk, Gail Evans, Gloria Feldt, Joan
Gerberding, Lisa Goldberg, Edie Hilliard, Marjorie A Kalins, Dina Kaplan, Ruth Mandel, Carla
Morganstern, Susan Ness, Jessica Neuwirth, Amy Richards* , Cecile Richards, Cynthia Samuels, Shelby
White, Jean Woody, Taina Bien-Aime.

The Women’s Media Center is a non-partisan, non-profit, tax - exempt (pending) progressive women's
media organization based in New York City. Its mission is to assure that women are included as sources
for and subjects of the media -- and that women media professionals are afforded equal opportunities for
employment and advancement.

The Center hopes to serve as a coordinating entity to monitor and facilitate the improvement of women's
efforts in television, film, radio, print, the internet, advertising and public relations. Beyond that, the center
will strive to support both the media-readiness and content available to women who are leaders and
experts in their fields but are seldom called upon by major media to participate in the public discourse.
The WMC will also generate programming for women and will work to reframe issues and refine
language. The WMC hopes to serve a “bridge function” and leverage the aggregated media expertise of
the group to meet the stated goals.

Categories: Content: Progressive/feminist messaging, Media Placement, Media Reform,
Pipeline/Distribution, Training
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Women’'s Media Pool

Founded in 2004

No available address
E-mail: femmediapool@yahoo.com
Web site: www.womensmediapool.org

Acting Coordinator: Maria Suarez
Staff: N/A

A collaboration among 60 women’s media outlets, organizations and networks, designed to enable the
sharing of news, background research, photos and audio files. Emerging from a collaboration during
coverage of the Beijing +10 UN Conference, the collaborative decided to continue, coordinated by FIRE
(Feminist International Radio Endeavor -- see their profile in this document.) Targets for future coverage
include the Millennium Development Goals Conference in September of 2005, the 10" Latin American
and Caribbean Feminist Encounter in Brazil in October and the WSIS in Tunisia in November.

Goals:
Give voice to all issues that are of significant importance to women’s lives in the present global
context and local contexts, in community and commercial radio, internet radio, written press (women
owned and mainstream media), electronic lists and TV news.

Through interactive connectivity, bring in to the Beijing + 10 process the voices of women activists
and media practitioners who will be following the process in their localities around the world.

Report on the CSW discussions regarding accountability for the Full Spectrum of the Platform for
Action.

Celebrate by disseminating women’s achievements with regards to accountability to the
implementation of the Platform for Action, and in the commemorations of the 8" of March globally
within the Beijing + 10 process. (Campaigns and actions)

Lobby for accountability to Point “J” of the Platform for Action and accountability for the inclusion of
funding for women’s media by agencies and governments.

Organize and showcase how women in media “pool” their activist, professional, technical and
organizational resources to disseminate women’s voices, perspectives and issues, despite the trend
to ignore the issue of women’s media and women in the media, and the diminishing of funding for
such initiatives.

Support younger (or senior) media practitioners who will be in Beijing + 10 for the first time by
providing a space where they can learn collectively from others and bring in their own experience.

Participants include Digital Future, FEMNET, AMARC Women’s Network (WIN AMARC), ISIS
International in Chile, International Women'’s Tribune Center (IWTC), the Association for Progressive
Communications (APC WNSP), Women’s Environment and Development Organization (WEDO),
MADRE Women’s Human Rights Organization, Les Penelopes, Femlinks, Feminist International Radio
Endeavour (FIRE), the International Information Center and Archives for the Women's Movement (I1AV),
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African Gender and Media Initiative (GEM), Asia Pacific Women’s Watch (APWW), International
Women'’s Health Coalition (IWHC), One World Radio, Catholics for Free Choice (Bolivia), Latin American
and Caribbean Women’s Health Network, Foundation Women, Arta and Life (MAVI) Colombia, the
Gender Network of the World Conservation Union (IUCN), Women’s Human Rights Net, Revista Mujeres
Cuba, CIMAC México, Latin American and Caribbean Youth Network for Reproductive and Sexual
Rights, Group for Reproductive Choice (GIRE) and CIMAC in México, Isisi Manila, Women’s Feature
Service (WFS Phillipines), Voices Rising, “VOICES RISING”, International Council for Education of Elder
People, Women and Law in Southern Africa Research Trust (WLSA), Mozambique, Forum of Women's
NGOs of Kyrgyzstan, Entremets in Québec, Casa de Cultural da Mulher Negra Sao Paulo,
WILDAF/FeDDAF-West Africa, Women Farmers' Advancement Network -Kano-Nigeria, Programa de
radio “Nunca en Domingo” de Cotidiano Mujer, Uruguay, The International Women’s Media Consortium’s
PlaNetWire, USA, Communications Consortium Media Center (CCMC), Modemmujer, México, Rural
Development Leadership Network, USA, and Women'’s E-news in the USA. Modemmujer, Agenda de
Hoy en Radio Universidad de Puerto Rico, RIMA electronic network, Argentina, La Red Va REPEM,
Uruguay, Rural Development Leadership Network, Indigenous Women’s Forum, Red Europea de
Mujeres Periodistas, Radio Milenia, Peru, WIDE - Women in Development Europe, Colectivo Feminista
Mujeres Universitarias Honduras, C.A., ISIS WICCE, Uganda, Portal Mujeres Panameiias, ALAI, Fondo
de Radios de Mujeres, Potal de Mujeres Panamefias "Yerbas Buenas".

Read more www.womensmediapool.org/evalb10/finalreportwmp.htm

Categories: Content: Progressive/Feminist Messaging, Global, Media Placement, Pipeline/Distribution
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Women's National Book Association

Founded in 1917

Cl/o Susannah Greenberg Public Relations
2166 Broadway, #9-E

New York, NY 10024

Phone: 212 208-4629

Fax: 212 208-4629

E-mail: publicity@ bookbuzz.com

Web site: www.wnba-books.org

President: Jill A. Tardiff

Vice President/President-Elect: Laurie Beckelman
Secretary: Michele Leber

Treasurer: Amy Barden

Staff: N/A

“The Women's National Book Association is a national organization of women and men who work with
and value books. WNBA exists to promote reading and to support the role of women in the community of
the book.” It is based in New York and has 9 affiliates.

The purposes of WNBA are educational and charitable. WNBA came into being to inform book women
about matters relevant to themselves and the book world so that these women could inform and help one
another.” !

That's what they still do, through actions such as these:
Bring together women and men who are active in the world of books
Educate and inform the public about the need to create, produce, distribute, and use books

Respond to requests for information about books and the allied arts and generate and support
projects that help to disseminate such information

Serve as a catalyst for all in the book community who wish to work together
Promote recognition of women's achievements in the book industry

Categories: Professional Organization
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Women's Radio (on the web)

Founded in 1996

Women's Online Media and Education Network
World Headquarters

2121 Peralta Street, Suite 138

Oakland, CA 94607

Phone: 510-891-0006

Fax: 510-891-0003

E-mail: pat@womensradio.com

Web site: www.womensradio.com

Founder and CEO: Pat Lynch
Staff: N/A

Using rich text and audio broadcasting on the Web, WomensRadio provides community, content and
soon commerce to give women a voice. Covering a broad range of subjects, hosted predominantly by
women, it will become the staging area for “real” radio, as well as digital satellite radio.

Pat Lynch began Women’s Online Media and Education Network, which produces WomensRadio, in
order to “give women a greater voice!” WomensRadio, a converging medium, had its beginning on the
Web as a rich, content Web site for women leaders, www.womensradio.com. In 2001, her company also
began WomensCalendar (www.womenscalendar.org). Today it is the largest databank of women'’s
events in the world, #1 in all the major search engines and reaching hundreds of thousands of women
leaders each week.

In the summer of 2004, the company launched the SpeakerSpot, a dynamic speaker referral program
and MentorLine TeleClasses that women leaders can access from the comfort of their home or office.
Most recently, the company introduced a new audio production tool for the Web, AudioAcrobat. This
service will help enable everyone to have audio streaming in their E-mails and on their Web sites. It will
be the tool of choice for hundreds of broadcasting professionals who want to have their long-form
programs included, both at WomensRadio “Hub” and the new WomensRadio Channel, a syndicated 24/7
all talk Web radio for women!

Categories: Pipeline/Distribution
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Women's Radio Fund

Founded in 2000

P.O. Box 242048

Memphis, TN 38124

Phone/Fax: (901) 685-6950

E-mail: dorothy@womensradiofund.org

Box 95090, Kingsgate

Vancouver, BC V5T 4T8, Canada
Phone: 604-876-6994

E-mail: wings@igc.org

Web site: www.womensradiofund.org

Founder of Women's Radio Fund: Dorothy Abbott and Frieda Werden, WINGS: Women's International
News Gathering Service
Staff: N/A

The group describes its mission “to build a support network for women radio producers and broadcasters
worldwide, to develop/distribute funding for women's radio broadcasting, production, and distribution
projects, to promote/showcase the work of women in radio worldwide, using Web pages and net casting,
and finally, to help women worldwide develop their own low-power micropower broadcasting stations and
to provide technical assistance, production equipment and training.” Even so, it does not appear to be
very active at this moment.

Goals:

To develop and distribute funding for women's radio broadcasting, production, and distribution
projects

To promote and showcase the work of women in radio worldwide, using web pages and netcasting.
To forge links between radio women and their allies: funders, a worldwide audience, technical
support people, strategic partners, and the global women's movement.

To help women worldwide develop their own low-power micropower broadcasting stations, and in
doing so to provide technical assistance, production equipment, and training.

Assets:
Radio 101 for Feminists — a set of facts and case studies to support funding, choosing developing

and producting radio projects by feminists
Women in Radio Production (WRAP) — a newsletter for women in radio

Categories: Global, Media Reform, Pipeline/Distribution
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Women’'s WORLD

Founded in 1994

P.O. Box 250 891
Columbia University Station
New York NY 10025
Phone: 212-947-2915

Fax: 1-212-947-2973
E-mail: info@wworld.org
Web site: www.wworld.org

Board Members: Ama Ata Aidoo, Nadezhda Azhgikhina, Paula Giddings, Angélica Gorodischer, Kristin
Booth Glen, Ritu Menon, Micere Githae Mugo, Grace Paley, Luisa Passerini, Joan Ross

Frankson, Mariella Sala, Annamaria Tagliavini, and Meredith Tax

Staff: N/A

Expenses for 2003 listed as $120,165

Women's World Organization for Rights, Literature, and Development, or Women's WORLD, [was
formed] because nowhere on earth are women's voices given the same respect as men's. In a few
countries, a few women are heard some of the time; in most countries, our words are greeted with polite
indifference and mere lip service is paid to our concerns; and, in far too many countries, women who try
to have a public voice are met with hatred, contempt, suppression, exile or death.

The process that led to Women's WORLD began in 1986, at the 48th Congress of International PEN in
New York. To the horror of feminists who attended the Congress, only 16 out of 117 speakers were
women. Norman Mailer, then President of PEN American Center, explained that this was because 1) the
speakers at this Congress had to be writers of real distinction; 2) other women writers had been invited
but didn't come; 3) the theme of the Congress was intellectual and, while plenty of women were writers,
Susan Sontag was the only woman intellectual. Two hundred women responded in an impromptu protest
meeting, called by Grace Paley and chaired by Meredith Tax, which took over the ballroom of the Essex
House Hotel, drafted a petition, and demanded speakers at the plenary.

Following the Congress, women active in the protest then organized a Women's Committee within PEN
American Center, with Paley and Tax as co-chairs. In subsequent years, the committee produced a
number of excellent public events, saw many of its members elected to the board, and become
acknowledged as a force for democracy and new ideas within PEN American Center.

Categories: Content: Progressive/Feminist Messaging, Global, Media Reform
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